DIGITAL
MARKETING
AND SOCIAL
MEDIA IMPACT
FOR IXIGO



OVERVIEW




lixigo| |

B U S I N E S S Despite its strong market presence, Ixigo faced several key
challenges in increasing flight ticket sales:

C H A L L E N G E S e Stiff Competition: The online travel market in India is
highly competitive, with numerous players offering similar
services, making it difficult for Ixigo to distinguish itself.
Low Conversion Rates: While traffic to the website and
app was increasing, the conversion rates for flight ticket
purchases remained disappointingly low.

Limited Brand Awareness: Many potential customers
were unaware of Ixigo's unique offerings and advantages
compared to competitors.

Ineffective Targeting: Existing marketing strategies
were not effectively targeting the right demographics,
resulting in low engagement and sales.
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IMPACT DELIVERED

The strategies implemented by The Kite Flyers resulted
in significant qualitative and quantitative outcomes:




