VISIONCARE

Industry: Global Optical & Healthcare
Project: Premium Structural Packaging System

THE CHALLENGE

ZEISS operates in the premium optical category, where product
pricing and brand equity demand packaging that reflects
technical excellence and global authority.

The requirement was to create a packaging structure that:

Embodies brand identity physically, not just visually
Delivers arefined, engineered unboxing experience
Organises multiple high-value components seamlessly
Aligns with international luxury packaging standards

e Remains scalable for structured production

The goal was not to design a decorative box — but to

engineer a brand experience.

WHAT WAS SET OUT TO BUILD

We conceptualised a rigid magnetic flap box built
around a structural brand idea:

The “Z” Form Integration

Instead of printing the logo prominently, the identity
was embedded into the structure itself.

The packaging needed to:

e Translate brand equity into physical architecture

e Create areveal moment aligned with precision engineering
e Balance minimal aesthetics with strong identity recall

e Support inserts, authenticity cards, and accessories cleanly

STRATEGY & EXECUTION

1. Structural Brand Storytelling
We translated a 2D brand element into a 3D architectural form,
reinforcing memorability through mechanism.

2. Premium Material & Finish Direction

e Rigid hard-board construction

e Magnetic closure for tactile precision

Matte surface with clean visual planes

e High-end finish recommendations (foiling, emboss cues)

3. Experience-Led Unboxing

The reveal was designed as a deliberate sequence:

o Lift

e Separate

e Reveal

e Organised presentation

The user interaction mirrors the brand'’s precision ethos.

4. Vendor & Prototype Supervision

Coordination with packaging vendors
Concept-to-prototype alignment

3D renders to validate structure before sampling
Design intent documentation for production readiness

THE CORE CONCEPT

Z Magnetic Flap - Curved Z Formation
We developed a rigid hard-board magnetic flap box with a 2-inch slim depth,
engineered around a curved “Z” visual that is divided between flap and base.

Structural Intelligence

e Curved side magnetic flap with hidden magnets

Seamless overlap for a smooth closure

e Opening mechanism activated by lifting the curved blue section
When closed, both elements align perfectly to form the ZEISS “Z”

e When opened, the “Z” visually separates — reinforcing brand drama
The brand mark was created through structure, not surface decoration.

Inside Architecture

The internal layout was designed with disciplined precision:

Deep blue premium interior

Foam insert with dedicated compartments

Structured allocation for case, lens elements, leaflets, and accessories
Balanced visual hierarchy for clarity and premium feel

The organisation ensures the product feels engineered, not simply packed.

COMPLIANCE & GOVERNANCE SENSITIVITY

Working with a global healthcare brand required:

e Structured layout logic for regulated inserts

e Clear compartmentalisation for mandatory documentation

e Cleantypographic systems aligned with international standards
e Scalable design framework adaptable across SKUs

The system was designed to support multi-market packaging execution

IMPACT

The final output delivered:
A recognisable structural brand signature
Elevated unboxing perception

Strong premium recall

Functional internal clarity

A scalable packaging blueprint for future extensions
The packaging became a physical manifestation of ZEISS precision — not
just a container.



